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Early Years Taskforce Members



1. Make it visible – with campaign creatives

2. Keep it consistent – with clear delivery of 
messages and resources

3. Link to community – with collaboration and 
activation events

3 steps to embed the campaign



Words Grow Minds is a comprehensive early childhood 
development campaign based on a Tripartite strategy.

The program is designed to simultaneously target:

GENERAL PUBLIC – through a quality mass mainstream media campaign.

EARLY CHILDHOOD SERVICE PROVIDERS – collaborative professional
development program and framework for consistent implementation.

DIRECT TO PARENTS – free resource packs, books, parent information 
and practical tools to increase positive interactions with their child.



Strategy 1:
Mass Media Campaign

We’ve got it covered…everywhere!



Media Assets

• TV Ads (30”/ 15”/ 6”)
• Radio (15” x 2 versions)
• Print
• Tram Wrap
• Posters
• Display Banners
• Large Format (Billboards)
• Retail Adshels
• Bus Backs



Hero Poster – A3
• Supermarkets
• Cafes
• Libraries
• GP’s
• Community Centres
• Sporting Hubs
• Parent Rooms
• Early Years Organisations



Street Furniture — Mockup



Billboard – Mockup



Tram Wrap – Mockup



Hero 30
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Radio

Hero 15 Straight 15



Make WGM visible in your space 
& community

Display posters or a WGM banner:
• Entrance / exit
• Parent areas
• Play spaces
• Bathrooms
• Moving or static ad on your screen
• Play the video & jingle
• Flyers / brochures

AND in your Local community!



Social Media & Promotion

Let’s spread the message together









Strategy 2:
Working with the Service Providers

FREE professional learning







Strategy 3:
Resource Packs

Direct to Families – Talk, Play, Read, Sing!



WGM Resource Pack

• FREE and FULL OF FUN!

• Children 3 years & under

• Practical tools to support campaign 
call to actions

• Early years information

• 1 pack per family





WGM Resource Pack

• FREE and FULL OF FUN!

• Children 3 years & under

• Practical tools to support campaign 
call to actions

• Early years information

• 1 pack per family



Evaluation



• Campaign Background
• Why we need a parent messaging 

campaign
• Deep Dive –Talk, Play, Read, Sing
• Engaging families
• Professional Learning
• Campaign Calendar

Campaign Guide
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